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ULTIMATE HOMES

We researched until our eyeballs hurt, spending countless

Local Market Expert
16 Dermot 0'Brien, Singer Island, Fla.

online at UniqueHomes.com

Cover

Le Belvédere and its 48,000 square feet of gracious living space rests behind
a 1.000-foot-long by 36-foot-high hand-chiseled Jerusalem stone wall. This
masterpiece is equipped for grand-scale entertaining with secure parking for
20 vehicles, a professional sereening room that seats 60, a dining room that
accommodates 22 guests, a grand ballroom that seats 250 and a 5,000-bottle

-

- wine cellar,
- RS . 4
_ﬁgfﬁ‘;:& For more on this Ultimate home, see pages 25 and 66-67 {(Ule. 18-19).

UNIQUE HOMES MAGAZINE

hours compiling our exclusive annual list of the most
expensive homes for sale in the U.S. The 2009 edition
starts on Page 49 (Ult. 1). The list begins at $150
million and ends at $10.5 million. We've included
properties priced down to $20 million in the print
edition. Listings down to $10.5 million can be seen
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www.uniguehomes.com
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At Algodon Wine_ Estaies w;th

% Argentina’s wlne groym‘gare,glon Mendoza g
_ sayvy buyers can cwn a plece of'wflat those: J-P

in the know are ca‘llmg “the Tnext Napa.
Valléy” foran asfoundmgly good pnce

In the rolling toothﬂls ofthe Sierra Pintada’ .

Mountains at the base of thes Andes the
2,050-acre vineyard estate bo’asts 301 home-
':sites and\325 acres of wines, 65 of which
,were-pla;led i!1_ 19ﬁ6. according to Scott

,'Mathis, CEO and founder of DPEC' (the' "

investme[}t firm backing the project).

“The price of real estal?_ﬁn Argentina] is
one-eighth to one-tenthof the price that you
would see here,” says Mathis, calling from
New York City. “To.buy anything in any other
wine-growing region of the world would cost
you between five to 10 times as much.” Pur-
chasing a lot in Algodon Wine Estates, how-
ever, will provide buyers with more than just
private land to build their own dreém home;
homesite buyers also own all ofithe wine pro-
duced on their land, which can be bottled
with personalized labels and shipped nearly

THE NEXT NAPA VALLEY

b &
anywhere in the world. = N s v
=~ Divided into six charactéristically distinct =
“villages,” the development offers buyers the :

. opportunity to choose which amenities they d
* would like'to be closest to, though every vil-

lage contains vines. In one village, the lots
are concentrated around the tennis complex
and yines, while in another, the focus'is on

LTy

. the two t;'_harnplonshlp polo fields and vines.

Additional high -end amenities include an 18-
hole gulf coursé, two Mendocian lodges, a
clubhouse‘an award-winning restaurant and }4-
afuture luxury hotel. Homesites will be avail-
able for ‘sa_lle. starting at $60,000 per lot, with-__j
in the next 90 days, said Mathis:in mid-May:
Most important, says Mathis, is the pro-—
ject's dedication to producing quality wine_;:!;
“We have fruit that even Napa doesn'’t have;
dating back almost 65 years now, and ouF
goal is to make this one of the best wines in
the world. As the qudlity of the wine increasi‘,f.'_'
es, so does the value of the real estate.” =
—Sarah Binder.

[

Among Algodon’s wine collection are Malbec, Malbec Rosé, Bonarda,
Cabernet Sauvignon, Cabernet/Syrah, Merlot, Chardonnay and the estat
special Gran Reserva, Learn more at algodonwineestates.com
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